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Economic Factors 
Both international and domestic businesses are largely affected by the dynamic economic conditions prevalent in the market. Almost every other day, marketing managers wake to economic news, some are favorable while others affect the business. Economic factors affect the success and the survival of a business. Sometimes the news causes optimism when rates of unemployment declines, economy improves, or when consumers get confidence in the product or service produces. Other times, news only make marketing managers nervous when the industrial production is low, a weak economy, claims of unemployment, hard to acquire credit, and when a consumer’s confidence plummets (Ruzzier, Ruzzier, & Hisrich, 2013). Business tends to thrive in a growing economy, with stability of prices and when jobs are readily available. The government economic policy also has a great impact on a business. While some businesses are favorably affected, others may adversely be affected or remain unaffected by government policies. 
General economic conditions in a nation are influenced by factors such as industrial output trends, agricultural trends, price levels, per capita income trends, employment trends, income distribution patterns, savings and expenditure patterns, economic systems and government policy impacts. For instance, in a recession, people often lose their jobs or they keep worrying what happens if they lose them. In such a case, the consumers will be willing to spend little of their disposable income. Agricultural trends keep shifting seasonally and depending on the perishability of goods. The trends impact a nation and may affect the government policies. Income and per capita trends vary with populations, some may grow wealthier hence, requiring newer needs. For instance, china’s market is rapidly growing so it has attractive market segments. 
Industrial conditions also affect the economic environment of a nation. The policies enacted as well as the industrial conditions of a country may impact the business. Hence, a marketing manager ought to pay attention to growth of markets, industry demand patterns, and the business stage in product life cycle. In a country, there are always new and upcoming markets that a business can target. The marketer should be keen on the industry demand patterns to ensure they keep a record on days the products are fast moving (Ghose, 2015). By so doing, it will be easier to target a certain population at a given time or reach to newer customers. The stage a business is in varies greatly to the consumers. At initial start-up stages, a business would not make huge profits as when it is on growth and maturity stages.
The supply sources for production also a major trend as they determine inputs available and required for production. Such include land, capital, labor, machinery and equipment. These also are referred to as factors of production or the building blocks of an economy (Ghose, 2015). they are limited by nature, while the human wants are unlimited. Hence, allocation of these resources requires a country to make decisions on their distributions. 
The economic environment overall describes the economic situation in a country. It helps in the GNP per capita economic growth rate, unemployment problems and inflation (Ghose, 2015). Demand for products changes with factors such as inflation, which pushes the interest rates upwards. For example, if selling cars and the loans hikes, then there will be anticipated slowdown. 
Other factors that affects the business environment are the forces of supply and demand which often determines the prices and quantities of goods behaves in a free market. Economic growth and development also affect business. For instance, organizations have to cater for the needs of different levels of income earners. For the lower income earners, a good business model will provide a lower priced item while for higher income earners, they will need a luxurious item which costs more and with better quality. Hence, an organization has to keep up with the demands of such clients and meet at their point of need.
The rates of employment and income also affects a business operation. The more people employed and earning a better income, the more demand of a product rises. Individuals purchasing power depend on their rates of income, their saving plans and their livelihoods (Ruzzier, Ruzzier, & Hisrich, 2013). For example, in cases of an economic upswing, more people acquire jobs which enables them generate income. 
The general prices of commodities play a huge role in the growth and competitions of products. With cost of materials for production of products in any economic environment, cost of productions and transportation, potential clients purchasing power, all contributes to the general prices of a product. In the end, they also determine retail and wholesale prices of products, hence determining the profit margin of a business. 
A firm should always be prepared to adapt to the changes that results from economic environment. A business should have counter-measures of dealing with demand and supply, inflation, employments and income, and competitions that may arise. Making adverts, promotions, coupons and rewards to loyal customers could enhance fast moving of a product as well as attract new customers.
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